Whot’s bosic about
wembership?

There's nothing difficult about recruiting
members tnto a service club. \Who is a
prospective menmber? When growing
Ruritan, we often over Look those closest
to us. Dow't be hesttant to sharve the
Ruritan oppormmtg with the “special”
people bn our Lives. They are waiting to be
asked - by You!

M Friends - old and new friends, worship
§ work friends, childhood friends,
friends from along the way.

M welatives - children, grand-children,
parents, aunts, uncles, couUslng, NLEces,
and nephews.

M Associntes - teachers, principals,
bankers, pastors, store managers ano
OWWEKS, Lnsuraince agents

M Netghbors - next door nelghbors, back
door nelghbors, dowwn-the-street
netghbors, across town neighbors, olo
nelghbors, new nelghbors.

My relatives

—

Membership Prospects

for the

Ruritan Club

My associates in other
organizations

—

My customers, clients,
and patients

—

My daily contacts with
people
1.
2
3.
MY NAME

My business colleagues

—

My knowledge of
businesses to be

represented in our club

—_

Youth

w N

My close friends

My neighbors, new and
old

[y

My vendors and service
suppliers

—

My former fellow
Ruritans to be reinstated.

L
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Folliow these simple sfeps

Use the examples and Yyou'll be on Your way
to growing your club. Focus Your efforts on
the basics of membership - Actlon, Balance,
Commitment, Dedication and Service.

ACTION - Seek out prospects and ask them
to join. Give back to them the opportunity
You receiveol when You were askeol to join
Rurltan.

BALANCE -~ Recrult people with a variety of
oceupations and backgrounds into Your clib.
Diversity among members will keep the club
fresh anol lnteresting

COMMITMENT - Be commltted, consistent
n your recruiting.

DEDICATION - only dedication and focus to
the task at hand will ensure success tn
recruiting and growth for your club.

SERVICE — New members benefit everyone -
other members, the clb, the community).

Working together, people from diverse
backgrounds create a special environment by
sharlng what they know to grow n Ruritan
for a sense of pride and community
ownership.
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Occupations

This list tdentifies prospective members
bg occupation. Take action to recruit
themt Lnto your club. Seek to balance
membership with a variety of
oceupations. Make a serious
commitment to grow your club. Service
Ls the primary focus of Ruritan.

Aurtist, ad agency owner
Banker, baker, bookkeeper
Clergy, court veporter, catever
Dry cleaner, dayeare worker
Ewngineer, exterminator, editor

Funeral divector, farmer,

Grocer, graphic artist, golf pro

Howmemalker, home health care

Insurance agent, investment advisor
anltor, jeweler, juggler

Kitchew alde, karate teacher

Locksmith, Landscaper

Marriage counselor, marketer

Nurse, news reporter

Optic’m n, orthodontist

Printer, physician, painter
Ruality control manager
Roofer, real estate agent
Salesman, secretary, seeurity

Trovel agent, tox preparer
UKility worker, underwriter
Weldler, writer, waitperson
X-ray technician
Zoologist

Other occupat’wws:

VBT
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Ruritan thission Stofement

Ruritan is a national organization
dedicated to improving communities and
building a better America through
fellowship, good will and community
Service.

Service committees -

* Citizemship and Patriotism
* Business § Professions

* Environment

* Public Service

* Social Development

For suggestions on other menmbership
activities, contact the Growth and
Development Coordinator at Ruritan
National Howme Office. These
menmbership tools are available at no
charge to Your club:

This ls Rurttan (DvD)

PowerPolnt presentations -

“Whaot Ls Rurttan?” (card)

“Welcome to Rurittan” (DVD)
Brochure templates -

Existing club

Newsletter

Placemat

Ruritan Natlonal
Growth § Development

Office 877/787/8727
Fax 540/674-2304

Growth is a
C-H-O-I-C-E
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